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The standard waiver...
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What are we selling?
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Why the resistance?
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Why the resistance?
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The sales pitch
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1. Make it not negotiable




2. Get them engaged




3. Make it easy
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4. Make it relevant

I'm still waiting
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The takeaway

TAKES TEN THOUSAND
HOURS OF PRACTICE TO
BE GREAT AT ANYTHING.

W/
o

Dilbert.com DilbertCartoonist@gmail.com

I WOULD THINK A
WILLINGNESS TO
PRACTICE THE SAME
THING FOR TEN
THOUSAND HOURS IS
A MENTAL DISORDER.

©2013 Scott Adams, INC. /Dist. by Universal Uckck

27413

THAT
MAKES ME
FEEL BETTER  youmRE
MEDIOCRITY. .




